Semantics & Logic Rubric

Mr. Adams – OCP

Aliens Encounter Project – Due Tuesday February 5, 2008
· Did you watch and take notes on several hours of TV? Remember you are an “alien” so every detail is important – why this color? Why this? Why that? Etc. Pretend you are making observations as/for one who has never seen TV before. The more observations you make the easier the rest of the assignment will be. (30%)
· Did you form some theories as to what this culture is like?

· Create 8-10 good, critical thinking, questions (not Yes or No) based on what you watched. (e.g. Hair commercials demonstrates a magical power in hair????).  (20%)
· In class you will have to answer each other’s questions based on what  you saw. (20%)
· Participate in our discussion in class. (10%)
· Finally, you will put your thought together into an essay. (20%)
Who Controls What You See? – Due Friday February 8, 2008.
· Did you find all the listed media (stations, channels, news, magazines, newspapers, etc) that this media company owns? (25%)

· Were you able to present the information clearly in class? (25%)

· After participating in class discussion answer the following questions in complete sentences. Be sure to explain your answers. Turn these in the day after our in-class discussion. Yes and No answers will not earn you full credit. (50%)

· Does one person or group control a majority of the media in America?

· If so, how can that effect us as consumers?

· How can that effect us as American citizens?

· How can that effect the rest of the world?

· Will it effect how we think and act?

Media & You: You Make a Commercial – Due Monday February 11, 2008.

· Complete group participation (All members are seen in the video at some point. One member can’t just be the “camera man” the whole time. (20%)

· Commercial demonstrated creativity. (20%)

· Commercial attempted to persuade audience to purchase something that is normally available for free. (20%)

· Group is able to clearly explain the logic and creativity behind their commercial. (20%)

· The “Ps” being emphasized

· Choice of music

· Who audience is

· What “sticky” form is used

· Point of view/Worldview being taught

· Consequence of many people accepting the claims of the commercial

· Each member of the group must write a one page analysis detailing their contribution to the commercial, discoveries they made, what they learned, how this has added to their understanding of the media and its influence. (20%)
